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BEYOND GIFT CARDS: HOW TO ENHANCE YOUR PROGRAM AND REV UP HOLIDAY SALES

Heartland Payment Systems® offers tips for businesses to increase customer spending

PRINCETON, NJ — November 21, 2011 — As merchants across the country prepare for the
upcoming holiday shopping season, Heartland Payment Systems (NYSE: HPY), one of the nation’s
largest payments processors and provider of gift and loyalty card solutions, offers tips for retailers to

boost revenue during the season and beyond.

Heartland advises merchants to rethink their current gift card programs and adopt a gift marketing
strategy as part of their overall advertising program. By doing so, merchants transform one-
dimensional gift cards into promotional and loyalty cards integrated with innovative rewards programs
that attract new customers, keep existing customers coming back and result in word-of-mouth

advertising that grows their business.

“By leveraging unique loyalty and promotional tools, businesses can generate significantly increased
revenue during the holiday shopping season — as well as long after the holiday gift giving and buying

euphoria wears off,” said Jeff Lipp, Heartland’s executive director of gift and loyalty.

Merchants can grow their customer base and increase sales by taking simple steps, such as working
with other local businesses and leveraging their employees, to attract consumers using their gift and
loyalty programs. Heartland Gift Marketing has been transforming the way merchants think about their

gift card programs and offers the following tips to help them this holiday season and beyond.

Promote Your Business:

e Attract new customers by pre-loading cards and partnering with neighboring, non-competing
businesses to distribute your cards to their best customers. Plus, you can surprise and delight
your existing customers by handing out cards from the other local partnering businesses.

e Make your promotions visible by having employees wear promotional buttons and by posting
prominent signage in and around your store or restaurant.

e Train employees to remind shoppers that gift cards are perfect for teachers, mail carriers, hair

stylists and others they would like to thank during the holiday season.
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Reward Your Customers:

e Encourage customers to spend more and return more frequently by setting a visit-based
reward that specifies the number of visits and minimum purchase amount to receive the
reward back on the card.

o Offer top-up rewards that encourage gift card purchasers to load more money onto their cards

to receive the extra reward.

Heartland’s innovative gift marketing solutions help business owners turn gift cards into powerful
marketing tools that increase revenue, promote their businesses and expand their client base. For

more information, visit HeartlandPaymentSystems/GiftMarketing.
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About Heartland Payment Systems
Heartland Payment Systems, Inc. (NYSE: HPY), the fifth largest payments processor in the United

States, delivers credit/debit/prepaid card processing, gift marketing and loyalty programs, payroll,

check management and related business solutions to more than 250,000 business locations

nationwide. A FORTUNE 1000 company, Heartland is the founding supporter of The Merchant Bill of
Rights, a public advocacy initiative that educates merchants about fair credit and debit card processing
practices. The company is also a leader in the development of end-to-end encryption technology
designed to protect cardholder data, rendering it useless to cybercriminals. For more information,

please visit HeartlandPaymentSystems.com and MerchantBillofRights.org.
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